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MINUTES/ NOTES 

5th JUNE 2014 

Start – intro by 
Citizen Project 
Foundation 

 Introduction by Citizen Project Foundation 

 Presentation of PPNT (Gosia) 
Presentation of actions in Gdynia for citizens 50+ (Kasia) 

All present/ 
introduce 
themselves 
individually 

 All partners presented themselves (France, UK, Netherlands, Italy, 
Poland) 

Review of the 
agenda 

Changes in the agenda – planning more elements on day one so that 
day two can be entirely spent on discussing the action phase 

Country update – 
France 

Needs Assesments results: 

 Cancelled workshops 

 Questionnares – insufficient data to date 

 Next step: finding a critical mass for the questionnaires 

 Bibliography (both general and more specific) 

 Good practices (general) 

Country update – 
UK 

No complete Needs Assesment: 

 Started recently building bibliography and questionnare 

 Presenteded test questionnaire 

 Introduction/Summary presentation (Taboos in football – Asians do 
not play professional footbal) and plan of actions   

Country update - 
Italy 

Needs Assesments related items: 

 Provided training about discrimination and prejudice 

 Taboos: immigration and no communiction between immigrants and 
indigenous people 

 Trying to define stereotypes, discremination, prejudice 

 Finding tools 

 Questionnaire outcomes 

 Problem: Catholic cross in schools as a symbol of exclusion 

 Dialogue as a good practice – but a dialogue organized institutionally 
since individuals are scared to initiate contact themselves 

Example of dialogue as a good practice – meeting with immigrants and 
reading books in native language and in Italian (while sharing food from 



the immigrants’ countries of origin) 

Break 

Country update - 
NL 

Needs Assesments results: 

 Bibliography (common for PL & NL) – for the Netherlands also derived 
good practices from literature 

 Questionnaire results (199 respondents so far, ongoing) 

 Framings used in the questionnaire 

 Understanding the outcomes of the needs assessment phase 

 Partnership with NL institution 

Country update - 
PL 

Needs Assesments results: 

 Questionnaire 

 Framings used in the questionnaire 
Understanding the outcomes of the needs assessment phase 

Break – lunch  

Midterm report 
issues 

 Each country has to prepare (for midterm report): 

◦ Needs Assesment 

◦ Bibliography 

◦ Good practices 

◦ Dissemination that took place 

◦ Instances of internal dissemination 

 Each midterm report from each country has to include forementioned 
data from other countries 

 Problems: 

◦ Shared database (no Dutch and UK partners) 

 Deadline (internal) for info about each country - 20th June 

 Reports on the project website 

 Midterm report deadline - 30th June 
Send to National Agency in English – except for Poland 

Good practices 
discussion 

 UK – no good practices yet 

 Italy – general good practices: 

◦ Training 

◦ Guidance 

◦ Protecting jobs for disabled 

◦ Fighting social exclusion 

 France – general good practices: 

◦ Fighting racism and xenofobia by making people conscious of their 
behavior 

◦ Training & dialogue 

 NL/PL – general and specific good practices:  

◦ Practicing dialogue 

◦ Creating more empathy by facilitating common experiences 
Creating more empathy by common framing and by employing technology 



(Augmented Reality) 

Introduction to 
the project 
platform 

 Should be ready in 2 weeks 

 Share-on based site 

 Applications:  

◦ Documents (searchable) 

◦ Blogs 

 One country – one blog 

 Each country should provide some description 
Internal and external dissemination 

Dissemination  Final conference in UK 

 Form of dissemination: 

◦ Organically (based on new technology and social media) 

◦ National dissemination 

 The project platform 

 Involving partners in the action phase 
Organizing independent activities in the action phase and 
disseminating them before and after 

The Amsterdam 
meeting 

 Meeting 4th - 5th December  

 Present: FR – 3 pers.; UK – 4 pers.; IT – 3 or 4 pers. but unclear to date 

 Diversity debate 

 Public evening with the Dutch Black Pete discussion as focus – widened 
with European perspectives 
 

Certificates from the Polish meeting will be available in Amsterdam 

First talk about how to concretely proceed with the project: 

 Inspirations for the project was recalled as a potential starting-point for the next phase: 

◦ Lewis: 

▪ Always seen as "imigrants, not natives" (1st - 3rd generation) 

▪ People in the in-group excluding the out-groups 

▪ Curiosity how in-groups label and understand out-groups 

◦ Dave: 

▪ Most projects do not target the in-group but only encourage out-groups to find 
their way and assimilate 

◦ Vera: 

▪ Interested in understanding the norm of prejudice in the in-group on very basic 
level 

 
How can we link back to that original inspiration? How can we focus again on the dominant in-
group rather than repeating what has been done – focusing on out-groups? 

End 

Performance at 
PPNT 

 Streaming of the Rainbow installation in Warsaw 

 Viewing of a larger fragment of a specially conducted interview with 
Michał Boni 



 Viewing of films connected with rainbow 
Filming participants in 3 scenes as part of the performance 

Dinner 

6th JUNE 2014 

All present 
introduce 
themselves 
individually 

All partners presented themselves (France, UK, Netherlands, Italy, Poland) 
for Jacek Żakowski benefit 

Talking about 
taboos 

 Roy proposed that the common denominator for all country topics is a fear 
of change. He explained that it is like with autistic children: they get angry at 
even smallest change. We can see this primary level of anger at rapid 
changes in all. 

 Onno, Beatka and Jacek pointed at Zygmunt Bauman’s concepts of “liquidity” 
and “liquid life”. 

 
Liquidity 
According to the Polish sociologist Zygmunt Bauman (Liquid Life, 2005) we currently 
live what he calls a “liquid life”: „’Liquid life’ is a kind of life that tends to be lived in a 
liquid modern society. ‘Liquid modern’ is a society in which the conditions under 
which its members act change faster than it takes the ways of acting to consolidate 
into habits and routines. Liquidity of life and that of society feed and reinvigorate 
each other. Liquid life, just like liquid society, cannot keep its shape or stay on course 
for long.”  The liquidity of the contexts surrounding us changes the meanings of the 
contexts constantly. It is “modifying many ‘traditional’ concepts that have structured 
our way of giving the world we live in, and our own lives, meaning”. (EGE, Opinion 
26, http://ec.europa.eu/bepa/european-group-
ethics/docs/publications/ict_final_22_february-adopted.pdf) 
 
 
Relevance of liquidity 

 Liquidity seems to trigger a fear of change among parts of our societies. 

They reason, in the words of the Polish journalist Jacek Zakowski: “I’m 

not a fish. I need solid ground.” The hypothesis in the project Talking 

About Taboos is that the liquidity is a common factor among instances 

of everyday exclusion. 
 

All agreed that liquidity/ fear of change is relevant for their country topic. 

 

 In the UK it is seen as an important factor – not so much in society 

but in institutions. 

 
Vera objected that the concept of “liquidity” is very general. She proposed to 
find a way to make it smaller and relevant. 
 
After a fruitful discussion it was decided that a concrete action plan is needed 
for the second half of the project. The first steps have been already (partially) 
realized: 
 
STEP ONE. Based on each partner’s own experience a local theme is chosen that is 
associated with instances of everyday social exclusion. 

http://ec.europa.eu/bepa/european-group-ethics/docs/publications/ict_final_22_february-adopted.pdf
http://ec.europa.eu/bepa/european-group-ethics/docs/publications/ict_final_22_february-adopted.pdf


 
STEP TWO. The relevance of the chosen theme is checked against desktop literature 
and media studies and a relevant focus group either by meetings with them or by 
means of a questionnaire. 
 
STEP THREE. When the relevance of the theme is established the focus group is 
checked for existing frames to understand the situations. 
 
Based on Vera’s remarks STEP FOUR will be:  Next, the general notion of “liquid life” 
is narrowed down to avoid becoming too general and therefore meaningless. Each 
project partner is to identify aspects of liquid life that are relevant to the chosen local 
theme and the existing frames. 
 
STEP FIVE. The selection of relevant aspects of liquid life is then applied by each 
partner to their chosen theme. An assessment will be made what the impact of these 
aspects of liquid life on their chosen themes is 
 
STEP SIX. Based on the assessment of the impact of the relevant aspects of liquid life 
and on desktop literature and media studies and focus group outcomes relevant 
good practices will be chosen and new potential good practices will be drafted to test 
out against reality. 
 
STEP SEVEN is to be the transfer of all of the outcomes of the Needs Assessments 
phase. In a longer fundamental discussion it was established that all countries draw 
up their own strategies to create the action phase. The most fundamental difference 
was between Vera who opts for the strategy of making unconscious forms of social 
exclusion conscious by means of a dialogue and Onno and Roy who thought that a 
dialogue itself is insufficient as dialogues were conducted in the Netherlands for 
decades without too many tangible results. 
 

 Roy proposed T’ai Chi and shock marketing. 

 Jacek proposed bluntly naming taboos. 
 

 The UK will target both institutional organizations and local communities. 

 France will target multi-ethnic communities visiting local community 
centre trainings on any subject. 

 Italy will target local indigenous people and immigrants. 

 Poland will employ media and performances. 

 The Netherlands will employ marketing and media. 
 
 
STEP SEVEN. Each partner will draw up one or more strategies to apply to the chosen 
theme and test the chosen good practices. The chosen strategy/strategies need to be 
verbalized. 
 
STEP EIGHT equals the action phase. The good practices will now be applied and 
tested according to the strategy or strategies chosen. The impact of each strategy 
will be described. 
 
STEP NINE. Each partner now will present its outcomes on the fields as mentioned 
above to the other partners and a wider audience. This is to take place at the next 
project meeting in Amsterdam. 
 



It was decided that now the country projects need to be connected again. This 
resulted in STEP TEN. A selection of presented partner best practices will then be 
assessed for relevance by the local partners’ Umfeld to establish potential relevance 
in the new local context. 
 

STEP ELEVEN. All outcomes – local and international – will be presented to 

the audience at large. This will happen during the last project meeting in 

Manchester. 

Short desription Based on the above a new short project description is needed. Onno 
volunteered to create it. Deadline: June 16. 

Transport to Gdańsk 

Lunch 

Shipyard  Visiting the Three Crosses Square 

 Walk on the Shipyard terrain with Tadeusz Olszewski 

 Visiting informal museum of Solidarity made by shipyard workers from 
their memorabilia 

 Meeting one of the workers who lived through all strikes 

Walk through 
Gdansk City 
Center 

 Walk through the City Center 

 Visiting of Saint Mary's Church 

Transport to Sopot 

Dinner in Sopot 

Walk through Sopot 

Transport to Gdynia 

 


